Esperanto of Sustainability Workshop: 

1. 

a) Is there a common language of sustainability? All groups decided that there was a common language of sustainability, i.e. a common terminology, but it is not very common outside sustainability circles.
b) If so, what are the key words, phrases and messages? Answers were wide-ranging. Responsibility, climate change, ‘green’, zero carbon, CSR, participation, transition, resilience, limits, social justice, fairness, well-being, future. 

c)Who controls this language? The media, central government, big business, UN, NGO’s. The influences on language are widening as the discussion becomes more common.
2.

Should there be a common language of sustainability? 

	Advantages:
	Disadvantages:

	Promotes action
	Ignores the local emphasis

	Cuts through the stale debate
	Potentially devalues meaning

	Easier communication and easier to work together
	Less accessible, tailored and devolved. Watered down?

	Feels more robust
	Ownership?

	A united framework
	Lots of effort involved

	Success/recognition
	Evolution of dialects – may lead to confusion or a turn-off.


3.

Should we drop the terms ‘sustainability’ and ‘sustainable development’? No. There are no alternatives and changing them would confuse people. They are positive terms which work. However, we could be more open to using a wider variety of language.

4.

a) What words/phrases stimulate action? If you were to trademark 7 words, what would they be? Groups came up with a wide-range of answers: Urgency, engagement, positive, change, enhance, easier, innovate, create, conserve, preserve, connect, together, better, future, renewable, carbon footprint, low carbon and solutions. Phrases included: ‘one planet living’, ‘think global, act local’, ‘our common future’, ‘opportunity for all’, ‘less of a protest movement, more of a party’, ‘waste not, want not’, and ‘make do and mend’.
b) Which areas of life do these words come from? Everywhere – some are part of everyday language others are used by academics, the UN and in government documents and market research.

